FESP Impact Model
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FESP Impact Model: Referral and Tracking Outcomes

(A subset of the overall FESP model)

CHANGE IN
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ACTIVITIES OUTPUTS ATTITUDES SKILL/BEHAVIOR OUTCOME GOAL/IMPACT
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Legend:

Document, assess,
or evaluate

Requires additional $
to evaluate

Impact and outcomes
costly to measure

Clients learn how to
avoid predatory
lending, save money
in daily activities, get
tax credits

Clients believe they
can gain control over
their lives

Increased likelihood that
clients follow-through on
referrals

More entry points for
people to move
along the economic
continuum

Client s make/live within
budget, save, get taxes
done, increase job
skills, etc.

Clients improve

financial stability

1 Clients achieve '
I '! financial stability !
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